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From plans to rescue EuroDisney to blueprints for 
introducing the Intel chip, group projects in a public relations 
class can offer students invaluable lessons in real-world 
applications. This paper provides teachers of undergraduate, 
introductory classes in public relations with a primer on how to 
develop, supervise, and evaluate group projects in public relations 
classes. The importance of creating projects with real-world 
applications that focus on the use of both technical and managerial 
solutions to current public relations problems is stressed. Group 
projects can be extremely valuable tools for teachers of public 
relations because they provide a variety of important lessons for 
students. For the projects to succeed, however, the teacher must work 
diligently to set legitimate goals, assist in a managerial capacity, 
and provide critical analysis of the various phases in the students' 
efforts. The paper is a primer designed as a nuts-and-bolts reference 
guide, although it includes some theory discussion. (Contains 8 
references.) (Author/CR) 
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BUILDING A BRIDGE TO THE BUSINESS WORLD: 
A GUIDE TO DESIGNING GROUP PROJECTS 
FOR PUBLIC RELATIONS COURSES 



From plans to rescue EuroDisney to blueprints for introducing 
a the Intel chip, group projects in a public relations class can 
offer students invaluable lessons in real-world applications. 

The purpose of this paper is to provide teachers of 
undergraduate, introductory courses in public relations with a 
primer on how to develop, supervise, and evaluate group projects in 
public relations classes. The paper stresses the importance of 
creating projects with real-world applications that focus on the 
use of both technical and managerial solutions to current public 
relations problems. 

Group projects can be extremely valuable tools for teachers of 
public relations, because they provide a variety of important 
lessons for students. In order for the projects to succeed, 
however, the teacher must work diligently to set legitimate goals, 
assist in a managerial capacity, and provide critical analysis of 
the various phases in the student's efforts. 

This primer is designed as a nuts-and-bolts reference guide, 
although it includes some theory discussion. The author invites 
readers to provide any feedback or ideas on how to improve the use 
of group projects in teaching public relations; he can be contacted 
through the Department of Communication Arts at Villanova 
University, Villanova, Pennsylvania. 
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Introduction 



This paper is designed as a primer to help teachers in 
undergraduate public relations courses develop group projects that 
help students apply textbook lessons to real-world situations. It 
includes both theoretical and practical information on the 
educational goals of these projects. 

The paper is divided into nine sections: a review of the 
literature; an explanation of, and justification for, group 
projects; a discussion of the timing of the projects; topic 
selection; an overview of information included in the assignment; 
a discussion of the pros and cons of various criteria for dividing 
students into groups; ideas on supervising the project; evaluation 
criteria, and concluding remarks. 



I Literature Review 

The growth in public relations classes in American 
universities has led to significant soul searching about the 
origins, status, and objectives of this area of study. Because 
public relations draws from many disciplines and requires a range 
of skills, it has been associated with a myriad of other academic 
areas: marketing, advertising, journalism, mass media studies, 
organizational communications, business, even sociology. 

Grunig (1989) provided an extensive review of the evolution of 
public relations instruction in America, arguing that the 
thoroughness of the program design (along with the qualifications 
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